
 
 

 

MARKETING & COMMUNITY ENGAGEMENT COORDINATOR – Position Summary 
As part of The Mustard Seed’s Local Foods Strategy, we will be seeking a Marketing and Community Engagement 
Coordinator.  
 
Hamilton is a progressive and thriving community located in the Golden Horseshoe. As a city experiencing significant 
expansion and change, The Mustard Seed requires a dynamic individual with the skills and insight to lead its marketing 
and community engagement initiatives. This individual will prioritize informing and influencing Hamiltonians to choose 
The Mustard Seed (TMS) as a convenient and reliable source to purchase local food. 
 
This individual will be responsible for engaging TMS’s consumers influencing them to demand and choose more local 
food. Primarily this will be done through developing and implementing a comprehensive annual marketing plan; 
solidifying our online presence; establishing a variety of partnerships and collaborations with key community 
stakeholders, increasing our reach to consumers and educating them about local food through various initiatives. 
This position will work closely with the Local Food Manager to communicate The Mustard Seed’s relationships with 
local producers, and share their stories with our membership. These dynamic relationships will be documented, with 
Best Practices to be shared with partner networks & funders. 
 
RESPONSIBILITIES 
Networking 

 Maintain & develop Facebook and Twitter and increase Social Media presence 
 Coordinate one promotional event per month 
 Work with local farmers and suppliers to highlight new and seasonal products, including regular in-store 

demonstrations 
 Oversee public relations, ensuring consistent exposure through pitching stories to local media outlets 
 Create local food events calendar and have TMS presence where appropriate 

 
Promotion, Marketing & Branding 

 Increase awareness of and celebration of local food 
 Work with Board to expand Co-op merchandise available 
 Find creative ways to cross-promote with other local business to access new clientele and potential new 

member-owners 
 Develop weekly email blast (highlighting special offers, seasonal offerings and recipes) 
 Increase email sign-up 
 Increase membership to 2000 by first year anniversary 
 Keep website up-to-date 
 Create year-long marketing calendar 
 Coordinate and/or write weekly blog posts 
 Record best practices for promoting new products and new farmers/suppliers 

 
Outreach 

 Coordinate logistics for all community related events TMS is involved in 
 Coordinate logistics for cross-promotional events with other local businesses 
 Coordinate participation in Local Food Week 
 Record best practices for membership campaign 

 
 



 
 

 

Education 
 Create marketing materials that highlight benefits of membership at Co-op and importance of access to local 

food 
 Coordinate 1 educational event per month 
 Coordinate logistics for all in-store events, including member-led workshops & sessions 
 Coordinate promotions for educational events 
 Create 100+ local producer profiles for in-store education 
 Other duties as assigned. 

Measurables 
 Amount of local food being purchase in store 
 Number of attendees at events 
 Increase sales % on local products 
 Increase in Co-op memberships 
 Increase in email sign-ups and social media activity 

 
QUALIFICATIONS: 
 Strong, demonstrated interest in local food 
 Successful completion of a Bachelor’s degree in Marketing, Communications, Public Relations, or equivalent 

experience; 
 Minimum of two (2) years relevant work experience in community development, engagement and/or public 

relations is an asset; 
 Exceptional written and spoken communication skills, ability to multi-task and strong interpersonal skills 
 Ability to plan, organize and facilitate meetings and workshops; 
 Knowledge and experience in coordinating and conducting marketing and/or community events;   
 Fluency across a variety of social media channels; 
 Proficient use of Microsoft Office (Word, Excel, PowerPoint); 
 Graphic design skills is an asset  
 Valid Ontario driver’s license and access to a vehicle; 
 Flexibility to work non-traditional hours (evenings and weekends) as required.   

 
Reports to:    General Manager & Board of Directors 
Hours:    32 hours/week 
Length of position: from hiring (mid-May 2014) through March 31, 2016. 
 
How to apply:  

 Submit your cover letter, resume, and minimum three examples of related work to hr@mustardseed.coop by 
April 25, 2014. Any questions can also be directed to hr@mustardseed.coop. 

 We encourage applicants to explore our website and learn as much as possible about our co-op and community 
prior to submitting an application: http://mustardseed.coop/ 

 We thank all applicants, but only those candidates selected for an interview will be contacted. Please have the 
names and contact information of three (3) references available. 

 
 

The Mustard Seed Co-operative Grocery is an inclusive and equitable employer committed to a living wage and 
encourages applications from qualified candidates that reflect the diverse populations of Hamilton, ON. 
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